
Visual Rhetorical Analysis Essay Outline 

 

A visual rhetorical analysis essay focuses on analyzing how visual elements (such as images, 

advertisements, or infographics) use rhetorical strategies to persuade or inform an audience. 

This outline will guide you through analyzing ethos, pathos, logos, and other visual strategies 

used in a visual text. 

Introduction 

• Thesis Statement: 

In [Visual Text Title], [Author/Creator Name] employs visual rhetorical strategies, such as 

color, composition, and symbolism, to persuade the audience to [Author’s Purpose, e.g., 

support a cause, purchase a product]. 

• Context: 

The visual text, published in [Year], is a [Type of Visual, e.g., advertisement, infographic, 

political cartoon] that targets [Audience]. The purpose of this visual is to [Explain the 

purpose, e.g., promote, inform, persuade]. 

• Visual Elements: 

Key visual elements include [List major visual components like color, images, symbols, 

font style, etc.]. These elements play an important role in the overall effectiveness of the 

text. 

 

Body Paragraph 1: Ethos (Credibility) in Visual Elements 

• Topic Sentence: 

The creator of [Visual Text Title] establishes credibility (ethos) through the use of 

[Describe how credibility is conveyed through visual elements, such as professional 

design, authority symbols, or trustworthiness cues]. 

• Evidence: 

[Describe specific visual elements that build credibility, e.g., the use of logos, 

recognizable symbols, professional design]. 

• Analysis: 

These visual elements help the audience trust the message by conveying [expertise, 

authority, or reliability]. 

• Link: 

By establishing ethos, the creator ensures that the audience is more likely to accept and 

believe the visual text’s message. 



 

Body Paragraph 2: Pathos (Emotion) in Visual Elements 

• Topic Sentence: 

Visual texts often appeal to the audience’s emotions (pathos), and [Visual Text Title] is no 

exception. 

• Evidence: 

In this visual, emotional appeal is made through [Describe how emotion is evoked, e.g., 

through color, facial expressions, imagery, or symbolism]. 

• Analysis: 

The use of [specific emotional appeal, e.g., warm colors, sad faces, or comforting 

imagery] evokes [specific emotions, e.g., happiness, sympathy, fear]. This emotional 

response strengthens the persuasiveness of the visual. 

• Link: 

The emotional appeal engages the audience, making the visual more memorable and 

impactful. 

 

Body Paragraph 3: Logos (Logic) in Visual Elements 

• Topic Sentence: 

Logical reasoning (logos) is another key element of visual texts, and [Visual Text Title] 

uses [specific logical strategies] to present clear, rational information. 

• Evidence: 

The creator presents logos through [Provide evidence of logical appeals, such as charts, 

data, clear labels, or factual imagery]. 

• Analysis: 

The use of [specific logical strategy, e.g., statistical data or clear explanations] helps the 

audience understand the message and trust the argument being made. 

• Link: 

By presenting logical information, the creator strengthens the effectiveness of the visual 

and appeals to the audience’s rational side. 

 

Conclusion 

• Restate Thesis: 

In [Visual Text Title], the creator effectively uses ethos, pathos, and logos through visual 



elements like [list specific elements, e.g., color, symbols, composition] to persuade and 

inform the audience. 

• Summary of Main Points: 

The visual appeals to credibility by [summary of ethos], emotions by [summary of 

pathos], and logic by [summary of logos]. These strategies work together to create a 

compelling visual message. 

• Final Thought: 

This analysis shows how visual elements can be used strategically to communicate a 

message and influence an audience’s thoughts, emotions, or actions. By understanding 

these strategies, we can better appreciate the power of visual communication in 

persuasive contexts. 

 


